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“Hotelier by CHSGA” published by the Ceylon 
Hotel School Graduates Association (CHSGA) , 
is circulated among all members of the 
Association.  
 
The magazine include articles of interest and 
news about the Association and its members. 
 
 Views expressed herein by the contributors do 
not necessarily represent the opinion of the 
publisher or editorial board . 
 
We welcome any article by any member of the 
CHSGA for inclusion in the magazine. 
 
Any suggestions and comments pertaining to 
this magazine are appreciated. 
 
Please forward your articles, news Items and 
comments to., 
 
The Editor 
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Sri Lanka Institute of Tourism & Hotel 
Management 
Galle Road  
Colombo 03  
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PRESIDENT’S  

As the newly elected 
President of your Association, 
it is my profound privilege to 
release this message for the first 
quarter ‘Hotelier Magazine’ 
2017/18.  
  
Being the most aspiring Institution 
for personal and professional 
development of hoteliers in Sri 
Lanka, The Ceylon Hotel School 
Graduates Association (CHSGA) 
which is duly incorporated under 
the parliament act No. 21 of 1984. 
It is a professional body which 
continuously contributes and 
actively supports the development 
of tourism industry in Sri Lanka, in 
a responsible and socially 
conscious manner. With its history 
of 46 years, the CHSGA has a 
membership of around 1500 
professional hoteliers, constituting 
80% at the helm of the hospitality 
industry in Sri Lanka. CHSGA is also 
the only professional organization 
in Sri Lanka that represents 
Graduates and Diploma Holders 
from Sri Lanka Institute of Tourism 
& Hotel Management (SLITHM) 
and other professional hoteliers. 
  
Having taken up office two months 
ago, main objective is to elevate 
the CHSGA to the next level. 
Ensuring continuous improvement 
of the projects initiated during the 
previous year, “PROPEL” a project 
to improve soft skills of SLITHM 
Management students and the 
five- year strategic plan launched 
to lead Sri Lanka’s tourism and 
hospitality industry whilst 
establishing CHSGA 's purpose in 
business. 
  
The focus during the coming year 
is to enhance benefits to 
membership as Privilege Cards to 
enhance the industry benefits and 

pay more attention on continuous 
development of SLITHM students 
including introducing the 
professional development program 
for the faculty. We will also 
organize the 'Hoteliers Ball' may be 
adding more energy & new look to 
the brand name and will 
conduct 'The National Hoteliers 
Conference' and embark on a 
'Culinary Voyage' to enhance the 
knowledge of hoteliers through 
skills and talent presentation at 
public forums, while continuing 
other events lined up in the events 
Calendar during the year 17/18.  
  
Initiating and sponsoring mega 
awareness progammes throughout 
the country to attract school 
leavers to this glamorous Industry 
will be the cornerstone in the 
coming year. 
  
I take this opportunity to thank all 
our Past Presidents, notably the 
immediate Past President Mr. 
Sanjeeva Perera for his dedication 
towards uplifting the CHSGA 
throughout the past year. 
Executive Committee, industry 
professionals and the general 
membership of the CHSGA for 
appointing me to this great 
honorary position to lead this 
organization in the coming year. 
  
Look forward to working with you 
all and request your support and 
participation in all our events 
planned for year 2017 - 18. 
  
Wish you all compliments of the 
Season and  Very Happy 
and  prosperous New Year 2018. 
  
Samantha Gunarathne  
President  
CHSGA 
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2017 



The 46th Annual General Meeting (AGM) of 
Ceylon Hotel School Graduates Association 
(CHSGA) which is the alumni association of 
the Sri Lanka Institute of Tourism and 
Hospitality Management (SLITHM), was held 
at Anantara Peace Haven Tangalle on 
September 23. 
Prime Minister Ranil Wickremesinghe was 
the chief guest of the event and Tourism and 
Christian Religious Affairs Minister John 
Amaratunga, the guest of honour. At the 
event, CHSGA presented their five-year 
strategic plan to the Prime Minister. 
During the event, presentations of 
certificates for Member and Fellows were 
made by the Guest of Honour. 
Presentation of Certificates for Associate and 
Licentiate categories and Honorary 
Fellowships were also made to members in 
acknowledgement of their sustained 
contribution to CHSGA and the hotel 
management sector. 
Lifetime achievers of the tourism industry 
were felicitated and the Prime Minister 
presented Lifetime Awards that were 
conferred upon members of the association 
in recognition of their significant and 
distinguished service to the hotel industry. 
Citations were conferred on Malin 
Hapugoda, U.C. Jayasinghe and Ravi 

Divitotawala (posthumously). The Guest of 
Honour and the Chief Guest also addressed 
the gathering. 
Thereafter, the induction of the incoming 
President of CHSGA Samantha Gunaratne, 
taking over from outgoing President 
Sanjeeva Perera, together with the incoming 
executive committee comprising President - 
Samantha Gunarathna - COO at "CG" Hotels 
& Resorts Lanka (Pvt.) Ltd., Vice President - 
Priyal Perera - MD of Jysper Catering (Pvt) 
Ltd., General Secretary - Asela Wavita - GM 
of Victoria Golf & Country Resort and 
Treasurer - Upul Atapattu - GM of Colombo 
Swimming Club, took place followed by a 
grand fellowship dinner. 
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Event  

February                                 CSR & HR Development – 1st intake  

March  Formation of Bartenders Association   

April  Avurudu Hamuwa  

May  National Bar Tenders Competition  

June  Hoteliers Ball   

July  Hotel Show - 2018  

July                              CSR & HR Development – 2nd intake  

September  CHSGA – AGM - 2018 

October / November  National Hotel Management Conference  

2018 
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SALZBURG HOTEL SCHOOL DOUBLES 
SCHOLARSHIPS FOR SLITHM STUDENTS 

One of the world’s leading hospitality training institutions, the 
Institute of Tourism and Hotel Management (ITH) in Salzburg, Austria 
has doubled its annual quota of scholarships for SLITHM students 
due to ‘high performance and commitment’. 
With this development Sri Lanka’s premier hospitality industry 
trainer, Sri Lanka Institute of Tourism and Hotel Management 
(SLITHM) continues to lead the way in holistic hospitality training and 
education through its liaisons with leading foreign institutions. 
These international connections which have been nurtured over a 
long period of time have opened up unique opportunities for SLITHM 
students to receive training in reputed foreign institutions. As a 
result, SLITHM’s foreign scholarship programme for high performers 
has spawned many well rounded hospitality professionals who today 
serve the country with distinction. 
SLITHM has had a longstanding relationship with the Institute of 
Tourism and Hotel Management (ITH) Salzburg, Austria. Being one of 
the leading hospitality educational institutions in Europe, its 
programmes are highly sought after and have won world acclaim. 
ITH which is based in Salzburg, Austria offers 30 scholarships 
annually to Asian and African countries, allocating two scholarships 
for each country. ITH first made available these year-long 
scholarships to SLITHM way back in 2005 and since then many Sri 
Lankan students have benefitted from the experience and expertise 
gathered from one of Europe’s top hotel schools. 
This year ITH has doubled its scholarship offering to four seats in 
consideration of the high performance and commitment displayed 
by SLITHM students and on a personal request made by the German 
Language Lecturer at SLITHM, Damayanthi Sudasinghe. 
According to Chairman, SLITHM, Sunil Dissanayake, “Our aim is to 
increase the Austrian scholarship quota up to 10 seats next year.” 
This year SLITHM has selected four of its top students to avail of this 
unique opportunity. Based on performance criteria these students 
have been selected from the main campus in Colombo and in 

Bandarawela. The ITH program consists of theoretical sessions (8 
months), teacher training (1 month) followed by industrial training (3 
months) in reputed star class hotels in Austria. 
The scholarships are only offered to students of SLITHM who have 
successfully completed 04 certificate courses complemented with 
two years of hospitality industry experience. An added requirement 
is for prospective candidates to have German language certification 
from Goethe Cultural Institute in Colombo. SLITHM students are 
eligible for a discount on German language courses at the Goethe 
institute. 
SLITHM is now in the process of forming an Alumni Association of 
Salzburg Scholarship Students and those interested may contact 
Namal Muhandiramage (namalm@slithm.edu.lk) or Damayanthi 
(damayanthi.niluka@yahoo.com). 
Recent success stories include: 
2005 Kanishka Nugawela, at present member of the Faculty of 
SLITHM - Ratnapura; 2005 Malinda Perera, at present General 
Manager of a hotel in Myanmar, former Faculty Member - SLITHM; 
2005 Akalanka Amarasiri, former Faculty Member of SLITHM and 
now having his own Sri Lankan Restaurant in Salzburg, Austria; 2006 
Gayani Dissanayaka, former Faculty Member of SLITHM – Colombo; 
2006 Pubudu Dassanayaka, Entrepreneur and Hotelier; 2006 Dilan 
Bandara, at present Training and Development Manager of 
Ananthara Hotel, Tangalle; 2009 Ayesha Paiva, at present Training 
and Development Manager at Colombo Hilton; 2013 Surath 
Samaratunga, at present Learning and Development Manager at 
Hilton Residencies, Colombo and former Faculty Member of SLITHM 
Colombo; 2015 G Tharuka, presently attached to Ballys Casino  
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CHSGA

19th December 2017 
 @ 

 Hilton Colombo -Blue Elephant  

Dress Code :- Elegant casual with blue top 





CHSGA presented Lifetime Awards that 
were conferred upon members of the 
association in recognition of their 
significant and distinguished service to the 
hotel industry. Citations were conferred on 
Malin Hapugoda, U.C. Jayasinghe and Ravi 

Divitotawala(posthumously). 
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Mr.Malin Hapugoda 

He is a pioneer in many things and 
changed and transformed many 
young and not so young to be 
professional hoteliers. Born into 
educated family in the little hamlet – 
Baddegama, in southern Sri Lanka as 
the third child in a family of five. He 
had his primary education at Christ 
church Girls’ school and moved to St. 
Thomas’s College, Mt Lavinia to 
better his education where he spent 
his schooldays as a boarder. 
 
He joined Ceylon Hotel School and 
School of Tourism in 1966 as the 
stepping stone for his illustrious 
career. He spent 3 years at ‘Sefton’ – 
the Hostel, and passed out in 1969. 
Joined Havelock Tour Inn and 
worked until 1972 when he was 
offered a scholarship to Canada. 
Upon returning in 1974 he moved to 
Bentota Beach Hotel.  
His career grew during this period 
where he was elevated from 
Assistant Manager in 1974 to 
Executive Director in 1985. After 
acquisition of Ceylon Holiday resorts, 
by John Keells in 1991 he continued 
to work until 1995. He resigned from 
John Keells to start his own company 

and operated two Ayurveda Resorts, 
during the same time, he worked as 
a Consultant/Director for York 
Hotels. He joined Aitken Spence 
Hotel Management as Managing 
Director and continued to work until 
2015.  
He was known to be a Man of 
Principles and a thorough 
Gentleman. He retired from regular 
work in 2015 but continues to be a 
consultant to many hotel projects 
that requires expertise  and 
knowledge in hotel management.  
Ladies and Gentlemen, it this this 
person who pioneered the 
formulating of our alumni, Ceylon 
Hotel School Graduates Association 
in 1971 of which all of us are 
members now. If not for his 
forethought, none of us would be 
members of this prestigious alumni.  
Dear distinguished colleagues, 
friends & invitees, we are conferring 
Srilal Malin Hapugoda with the  LIFE 
TIME ACHIEVEMENT AWARD for 
being the founder of Ceylon Hotel 
School Graduates Association and 
reaching Managing Director status of 
a Blue-Chip Hotel Company.  
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This gentleman was born on 29th April 1961 to a famous 
proprietary planting family in Welimada, who had 
lineage to the Chief Custodians of the Dalada Maligawa, 
during the periods when the country was under the 
Dutch, Portugese & British rulers.  
  
He had his Preliminary Education @ St.Thomas’ Prep 
Bandarawela & joined Trinity College Kandy for his 
higher studies. 
  
Involvement of his father & uncles in Hotel Industry had  
influenced him to select his career in hotel & catering 
profession & joined Ceylon Hotel School in 1981. 
  
He specialized in Front Office Operations & Diploma was 
awarded in 1984 In 1985 he Graduated specializing in 
Front Office. 
  
In 1986 he commenced his professional journey by 
being the Front Office Manager of John Keells Hotels 
managed Hotel Bayroo & was subsequently promoted 
as the  
Assistant Manger. 
  
In 1988 he moved to cooler climes of Nuwara Eliya & 
joined Grand Hotel as the Front Office Manager. After a 
short stint @ Riverina, he rejoined John Keells as the 
Front Office Manager@ Ceysands. 
  
After working in Dubai for one year this unassuming 
personality, joined Ceylon Hotel  School as a Senior 
Lecturer. Recognizing his Loyalty, Honesty, 
Commitment, Efficiency 
& his unmatched qualities, then President Her 
Excellency Chandrika Bandaranaike appointed  him as 
her Managerment Consultant & he was seconded for 
service by  the management of Ceylon Hotel School. 
  
He had contributed to Ceylon Hotel School Graduates 

Association immensely & had been a member of the 
executive Committee continuously from 1986 to 
2003,other than in the year he was employed overseas. 
He held the Senior Possitions of  Honourary Treasurer, 
General Secretary  & was also a  President of the 
Association and he was a key member of the inaugural 
Hotel Show committee & had been a positive 
contributor throughout. 
  
His love to the Hotel School & the Ceylon Hotel School 
Graduates Association was clearly showcased when he 
gave the leadership & took the initiative in presenting 
the absolute 
necessity of a State of the Art Institute to produce 
quality professionals to the Tourism & Hotel Industry to 
the Government in power. Though he had many 
obstacles to get it through, by his influencing & 
convincing skills, he got us this gift the SLITHM. So the 
Gypsy Run of 
Ceylon Hotel School ended. So all of us are indebted to 
this great personality. 
  
He was a genteel person to the last letter. His dress, his 
mannerisms etc. were very refined. Often he would give 
people a bit of his heart rather than a piece of his mind. 
He would inspire you when someone is down. 
  
He married Nandani in 1996 & was blessed with two 
lovely daughters, Suhaniya & Virannyia. 

Mr. Ravi Divitotawela 
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Words of gratitude expressed by Mrs.Nandanie Divitotawela, 
wife of late Mr. Ravi Divitotawela 

CHSGA 



Mr. U.C. Jayasinghe  

CHSGA 

He is a student of Royal Collage Colombo ,where he excelled in 
sports and received college colours in athletics, hockey and 
basketball  . 
He Joined Ceylon Hotel school in 1967 and graduated in 1970. 
In 1994 he was appointed as the Genaral Manager of the 
famous Kandalama hotel , he was given the task of opening 
Kandalama hotel, which was very challenging task due to the 
political climate surrounding the establishment at that time. 
His main vision was to showcase kandalama as the best eco-
friendly hotel in Asia as well as one that village friendly. He took 
steps to ensure that with the development of the hotel, entire 
community and villages around Kandalama prospered   . 
Pioneer of the eco park at Kandalama where the eco park 
demonstrates best practices in conservation Today the eco park 
consists of a papermaking plant, where waste paper  is recycled 
with elephant bung. Along with a sewage treatment plant, a 
plant nursery, herbal garden, beehives and so on. 
Amongst the hotels  achievements in Awards. The first  Green 
globe 21 certified hotel in Asia and being the first hotel in the 
world to be awarded the prestigious leadership in energy 
environmental design (LEEDS) green building certification are 
the few to name during his tenure. 
He was also appointed as a director of Aitken Spence hotels LTD 
in 1988 which he served until his retirement. Thereafter he 
continued as a consultant to the Aitken Spence hotels LTD from 
2003-2007. 
He was also a past president of CHSGA and the Beruwala 
hoteliers association      
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Please click on the below mentioned link 
and spare a few minutes to fill in your 

details    

https://goo.gl/forms/DL8lFSojHmG14ILx2
https://goo.gl/forms/DL8lFSojHmG14ILx2


Please refer our September 2017 news letter and  send 
your answers to  chsgamembers@gmail.com and stand 
a chance to win a Dinner for two voucher in a reputed 

hotel in Sri Lanka  

Name the consultation Company CHSGA 
worked with in developing the five year 

Strategic Plan  

mailto:chsgamembers@gmail.com
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Established in 2006, World Luxury Hotel Awards is the pinnacle of achievement 
in the luxury hotel industry offering international recognition as voted by 
guests, travelers and industry players alike. Over 300,000 international 
travelers vote each year, during a four-week period to select the winners. 
Luxury hotels have the opportunity to participate in the World Luxury Hotel 
Awards by entering hotel categories that showcase their unique selling points 
and destinations. 
The World Luxury Hotel Awards are voted for by the guests, travelers and 
industry players and are awarded to luxury hotels or hospitality groups across 
99 different categories, presented on a regional, continental, global and 
country basis, with one hotel receiving the overall global accolade. 
Luxury hotels can be nominated by guests, travel agents or tour operators for 
consideration in the World Luxury Hotel Awards. Constant feedback from 
guests about their experience at a property will be considered when evaluating 
the respective hotels to qualify them for participation. The successfully 
qualifying hotels are then formally invited to participate and register in the 
awards initiative. Official nominees will automatically be invited to register in 
the following year’s award season.  
Participants compete on a country, regional, continent and global basis and 
properties competing in the same categories compete against each other. 
Regions assigned for participating hotels are Latin America, North and Central 
America, Caribbean, West & Central Africa, East Africa, Southern Africa, Middle 
East & North Africa (MENA), Western Europe, Eastern Europe, Northern 
Europe, Southern Europe, Indian Ocean Islands, Central Asia, East Asia, South 
East Asia, South West Asia, Southern Asia, Australasia and South 
Pacific/Oceania. 





Important Milestones for Sri Lankan Luxury Hotels  
in the  World Luxury Hotel Awards 

 
2010 - Serene Pavilions Hotel became the first ever Sri Lankan Hotel 
to win World Luxury Hotel Award. Serene Pavilions was able to 
secure the same award in 2011 and in 2017 awarded country winner 
for both Luxury Boutique Hotel & Luxury Coastal Hotel Categories 
2011 - The Fortress Resort won the Global Award under Luxury 
Coastal Hotel category 
2012 - Four Sri Lankan Hotels won Continent level awards,  Brook 
Boutique Hotel (Luxury Country Hotel),  Casa Colombo (Luxury 
Boutique Hotel), The Elephant Corridor (Luxury Family Hotel), The 
Fortress Resort And Spa (Luxury Coastal Resort) 
2013 - Six Sri Lankan Hotels won Continent level  awards, Jungle 
Beach Resort (Luxury Hideaway Resort), Langdale By Amaya (Luxury 
Romantic Hotel), Maalu Maalu Resort & Spa (Luxury Family Hotel), 
MANNA Hotel (Best Hotel Restaurant), The Kingsbury (Luxury City 
Hotel), Jungle Beach Resort (Luxury Hideaway Resort) 
2014 - Three Sri Lankan Hotels won Continent level  awards, Aliya 
Resort And Spa (Luxury Country Hotel), AVANI Bentota Resort & Spa 
(Luxury Beach Resort), Colombo Courtyard (Luxury Green Hotel)  
2015 - 98 Acres Resort won Global award for Luxury Mountain Resort 
and Jetwing Vil Uyana won Global Award for Luxury Wildlife Resort . 
Four Sri Lankan Hotels won Continent level  awards,  AVANI Bentota 
Resort & Spa (Luxury Design Hotel), Cantaloupe Levels (Luxury New 
Hotel), Hunas Falls By Amaya (Luxury Hideaway Resort), The Fortress 
Resort And Spa (Luxury Spa Hotel) 
2016 - 98 Acres Resort won Global award for Luxury Mountain Resort 
consecutively for the second time 
2017 - Three Sri Lankan Hotels emerged Continent winners, Comilla 
Bungalow (Luxury Country House), Water Garden Hotel (Luxury 
Eco/Green Hotel), The Galle Fort Hotel (Luxury Heritage Hotel) and 
four hotels won regional level awards, Grandeeza Luxury Hotel and 
Banquets (Luxury Banquet/Event Hotel), Lantern Beach Collections 
(Luxury Beach Hotel),  Melheim Resort (Luxury Honeymoon Resort), 
The Bartizan (Luxury Small Hotel)  



Hotels in Southeast-Asia have a lot of room for improvement in 2017 when it comes to converting direct online 
traffic. Most of the hotels still very much depend on OTAs (Online Travel Agency) like Agoda and Expedia to bring in 
sales for their hotel. OTAs services are very beneficial, more so if your hotel is not in a well-known tourist attraction 
where the location is not popular with tourist. 
Another reason why hotels in this region prefer to list their hotels on OTAs is because OTAs are taking care of 
maintaining the website and the stuff that might seem complicated to many hotel owners who have used to run a 
traditional business. 

1. Spend More Effort and Resource In Promoting 

Your Own Hotel Brand 

 
It is also known as the billboard effect. That is why you see many hotels have their own 

presence in social media like Facebook, Instagram, Twitter etc. That is why many hotels 

sign-up with OTA like Agoda and Expedia to get their hotels listed. Since travellers will 

search hotels through OTAs. Travellers today are stuffed with tones of information, with the 

internet at their fingertips, they can just search information about your hotel with ease. Due 

to this reason, travellers will go to different social channels to do a survey before they 

decide to book your hotel. Here is where the strong influence of OTAs come to play. Try 

Google any hotel names you can think of and you will notice the top results are dominated 

by OTAs. 

 

This is good news, isn’t it? 

 

You may be wondering OTAs are helping hotel/ homestay/ lodge to market their brand and 

made their presence felt online. It just makes sense for the hotel to continue using service 

from OTAs. But there are something you as a hotelier should understand. 

 

What hotel owner need to know: 
•OTAs don’t market your hotel for free. 

The fee is included in the commission paid to them by hotels. That is where OTAs get their 

budget to run an advertisement and get the travellers attention. 

•Hotel too dependent on OTAs will be forced to follow the rules set by OTAs. 

Including changes in the commission which might affect hotel’s profit margin. 

•OTAs are actually advertising for their own brand. 

In the future when travellers wanted to search for accommodation the first place they think 

of will be OTAs. 

Therefore, hotels need to balance their business, instead of fully dependent on OTAs. A 

hotel can increase their web presence by building their own website which features their 

specialty. 

Ways To Boost 
Hotel Direct Online 
Booking 5 



2. Have A Mobile-
Friendly Official Website 
                                                                                                      
                      

 
A study from Google reveals that, in the past few years, 
conversion rates have grown more than 80% on a mobile 
travel site. This means more and more people are 
making decisions through their smartphones or mobile 
devices. 
This comes as no surprise as smartphone sales grew 
7% in the 4th quarter of 2016. This translate to a total of 
1.49 million phones sold in the whole of 2016. Besides 
that, mobile data are getting more affordable and 
accessible by everyone, including those who are in 
developing countries. 
 
In short, Google will update and tune their search 
algorithm to favor mobile-friendly sites. 
The image above says it all. Let say you have two version 
of hotel booking websites, one is mobile friendly and 
another is not. The ranking will actually be different. The 
reason why Google will penalize non-mobile-friendly 
website by giving them a lower ranking is because they 
want smartphone users to have the best experience 
while browsing for information in Google Chrome 
browser. 

3. Be Honest and Clear About All 
Hidden Costs 
 
 
When a potential customer visits your hotel website and 
decided to book through your website, the last thing you want 
to do is scare them off with surprise fees. Some of the hotel 
websites will only reveal the total amount on the checkout 
page after travellers have taken the trouble to insert all their 
details. 
 
Some places collect travel tax, government tax, additional 
service tax etc. Make sure to display all the charges at the 
beginning when travellers select the room types instead of 
displaying at the checkout page. Many hotels still practice this 
method by adding substantial extra charges only at the very 
end of the purchase process. 
 
If a potential customer leaves your official hotel website, the 
next place they will likely land on is an OTA to explore better 
deals, or worst, book through another hotel. Foregoing the 
revenue from optional extra charges can help you avoid losing 
the business to a competitive hotel.  



One of the hotel direct booking strategies is running 
targeted promotion or discount. 
 
The best part of having your own hotel website is you can 
run special promotions that are specially tailored to those 
who visit your hotel website. A promotion will quickly 
capture the web visitors attention and greatly increase 
their urge to not look for hotel elsewhere and book 
directly through the website. 

4. Run Targeted Discount, 
Promotion and Add-Ons 

Do you, as a hotelier, know your target 
group? 
 
Every hotel has their own target audience. Whether it’s 
business, family, leisure, group travel etc. Hotel knows 
best where their potential travellers come from, and 
they will need to create specific promotion to cater to 
them. That is how hotel utilize and focus the resources 
on obtaining maximum bookings. 
 
For example, if the hotel has a constant stream of 
returning guest every first week of March. The hotel can 
create a promo code printed on the receipt of those 
check-out guest. This will encourage hotel guest to book 
through your website instead of going through OTAs. 
Besides that, the hotel can also track and record how 
effective is the promo code by looking at how many 
returning guests actually uses the promo code. Even if 
they share the promo code with others it is considered 
as a referral, and the promotion campaign is a success. 

Do not underestimate the power of your hotel official 
website. 
 
A hotel website with good design, friendly user 
experience, clear display of command buttons like Book 
Now and Gallery will have made a good first impression 
to travellers when they visit your hotel website. It is most 
often the first impression a customer will get from your 
hotel and can win or lose you business. 
 
Reply to all enquiries in social media, email. 
Ensure hotel description, room types and amenities are 
up-to-date. Hotel can also highlight some added service 
like free parking and free breakfast. 
Invest in your own marketing and brand. Allocate a 
budget to advertise your hotel brand online as well as 
offline. 
Integrate with social channels like having a direct booking 
engine install in your hotel Facebook page to speed up 
the booking process. 
Use email newsletters to promote the offers that is only 
available on your own website. Research have shown that 
email marketing is 2 times more effective than cold email 
to obtain more hotel booking. 
Google search those bloggers that have written about 
your hotel and leave a comment thanking them for the 
write-up and paste your hotel website in the comment 
section. 

5. Digital Marketing Effort 



 Wijegunawardane 

Rajapakse  Weerasekara  

De Silva 


