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PRESIDENT’S 
 NOTE 
Update on  our objectives for 2017 

Dear Members, 
  
It’s a new year and a new format for the Hotelier E-Newsletter; we 
hope you will like it as we have incorporated many new changes to 
make it more relevant to all our readers. There are sections 
catered for 2016 News updates , Membership News , Food for 
thought, and SLITHM  News . 
 
I hope 2017 has started well for all of you, despite a challenging 
2016 for the tourist industry. For CHSGA, there were three key 
achievements in 2016 that we can be proud of! We fully renovated 
the CHSGA office premises with state of the art facilities, 
successfully held the ‘Hotel Show Colombo’ with more than 250 
stalls and ‘National Bartenders’ competition covering the entire 
country. Further, 50 new eligible members joined the association 
during the year. Within Sri Lanka and overseas our numbers have 
now reached more than 1500 members. We also managed to form 
up a unique link between the school and the alumni and as a 
result of this; during the past year, the healthy relationship 
between SLITHM and CHSGA grew stronger more than ever 
before!    
Our focus in 2017 will be on the progression of our members to be 
the most sought after professionals in the local and international 
market. This is in addition to meeting our targets for student and 
member growth whilst increasing our engagement with key 
stakeholders in the hospitality business. We also have commenced 
a journey to strategize the future of CHSGA for the next 5 years. 
  
Until our next newsletter in May, 
Best wishes, 
Sanjeeva Perera 
President, CHSGA 
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45th AGM 
2016 

For more pictures  please 
click on >> 

https://www.facebook.com/pg/chsgalk/photos/?tab=album&album_id=337823279902100


45th AGM 
2016 

For more 
pictures  
please  
click on >> 

Minister of Tourism Development and 
Christian Affairs, John Amaratunga was the 
Chief Guest at  
the 45th Annual General Meeting of the 
Ceylon Hotel School Graduate Association 
(CHSGA) whose members are the alumni of 
the Sri Lanka Institute of Tourism and 
Hospitality Management (SLITHM).The AGM 
was held on 24 September 2016 
 at Shangri-La's Hambantota Resort and Spa., 
Chairman of Sri Lanka Tourism Development 
Authority (SLTDA), Paddy Vithana who is also 
a member and past president of CHSGA, was 
the Guest of Honour. 
The Minister thanked CHSGA for inviting him 
as Chief Guest and also for the opportunity to 
address industry professionals who attended 
the event. He was proud to be associated 
with the CHSGA which was formed in 1971, 
serving the Hospitality and Tourism Industry 
in a big way over the past 45 years. 
The Minister said the Ceylon Hotel School 
which is now known as the Sri Lanka Institute 
of Tourism Management (SLITHM) is the most 
recognized institute for Hospitality 
Management in the country and that they 
have continuously delivered professionals of 
very high standards for the development of 
the industry in Sri Lanka. He praised the 
CHSGA for the support extended to develop 
SLITHM, while offering scholarships to 
students to progress in their careers and for 
initiating and continuing several CSR 
programmes for the benefit of the country. 
The Minister was appreciative of the CHSGA 
and assured that he would give his fullest 
support to it and all other tourism-related 
associations working jointly for the 
betterment of the tourism industry. 
The Minister also said "As the Tourism 
Minister, my vision is to further upgrade the 
facilities and infrastructure of the hospitality 
industry in Sri Lanka and look forward to 
reaching the mark of 3.5 million tourists by 
2020. Also; we need to make the tourism 
industry of Sri Lanka the number one foreign 
exchange earner in the country". 
At the AGM–Cinnamon, Bentota Beach 
General Manager, Sanjeeva Perera was 
elected as the President of CHSGA while Zinc 
Hotels & Resorts Lanka (Pvt) Ltd, Chief 
Operating Officer, Samantha Gunaratne and 
JYSPER Marketing Services, Managing 
Director, Priyal Perera were elected as Joint 
Vice Presidents. Water Garden Sigiriya 

General Manager, Asela Wavita was 
appointed as the General Secretary while 
Colombo Swimming Club, General Manager, 
Upul Atapattu was appointed Treasurer of 
CHSGA for 2016/17. 
Sanjeeva Perera – the newly inducted 
President in his inaugural address said, "It 
would be mandatory upon us to contribute 
our might to educate, train and empower 
people to exploit tourism potential in Sri 
Lanka to the fullest. Many industries have 
faced the plight of being forced to import 
expertise and labour. We don't want to face 
the same dilemma!!" 
"Many of us can remember an era when 
tourism, and more specifically the hotel 
industry, was a preferred career choice 
among youth. Our industry must be ushered 
back to that position in the hearts and minds 
of our people. We need to deal with the 
dynamics of professional awareness for 
skilled personnel in accordance with global 
trends and developments. Definite steps must 
be taken to create positive vibes in society at 
large, starting perhaps at school level. Our 
Association has a clear Vision to develop 
tourism in Sri Lanka with a steady Mission 
path in achieving that," he added. 
Over 400 CHSGA members from Middle to 
Senior Management in the hospitality and 
tourism sector including CEO's and hotel 
owners attended the AGM. Ninety per cent of 
the senior management of all hotels in Sri 
Lanka are graduates of SLITHM and members 
of the CHSGA. 

https://www.facebook.com/pg/chsgalk/photos/?tab=album&album_id=337823279902100
http://www.ft.lk/article/581588/CMA-Sri-Lanka--SLITHM-to-conduct--joint-Professional-Finance---Management-Accounting-Course-for-hospitality-industry
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SCHOLORSHIP PROGRAMME FOR 
SLITHM 
2016 

For more pictures  please 
click on >> 

Twenty-two students from Sri Lanka Institute of Tourism and Hospitality 
Management (SLITHM) were awarded scholarships by its alumni, the 
Ceylon Hotel School Graduates Association (CHSGA) at ceremony held 
on November 25 at the SLITHM Auditorium. The event was attended by 
faculty of SLITHM, officials of CHSGA and scholars of SLITHM. 
 
This is one of the many CSR projects that CHSGA spearheads annually in 
its drive to enhance the manpower requirement the industry needs at 
present. This is a testament to the vision and the goals of the CHSGA 
that was shared by its President. 
 
“It would be mandatory upon us to contribute our might to educate, 
train and empower people to exploit the potential of Tourism in Sri 
Lanka to the fullest. Many industries have faced the plight of being 
forced to import expertise and labor already. Surely, we don’t want to 
allow ours to be faced with the same dilemma,” is how Sanjeeva Perera, 
President of the CHSGA highlighted the vision and goals of the CHSGA in 
terms of education and manpower development at the recently 
concluded AGM of the CHSGA. 
 
The students are from the certificate level batches and are from all 
SLITHM schools around the country and were selected by a committee 
based on established criteria. This is an annual event and already about 
300 students have benefited from the magnificent gesture by the 
CSHGA. CHSGA also awarded scholarships to craft level students who 
underwent training for a period of month at SLITHM Schools Island wide 
under a training programme initiated by the Ministry of Tourism to 
increase the workforce in the tourism and hospitality industry. 

http://www.chsga.lk/media-centre/photo-gallery/slithm-students-scholarship-award-ceremony.html


For more 
pictures  
please click 
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https://www.facebook.com/avantpremierelk/photos/a.1180305792050482.1073741858.297661963648207/1180346988713029/?type=3&theater


For more pictures  please click on >> 
 

https://www.facebook.com/avantpremierelk/photos/a.1180305792050482.1073741858.297661963648207/1180346988713029/?type=3&theater


Event  

February                                 CSR & HR Development – 1st intake  

February   Gastronomy Voyage / Street Food Festival  

March  
Formation of Bartenders Association   

Presentation of Re-branding Model  

April  Avurudu Hamuwa / Motor Rally / Cricket Carnival  

May  National Bar Tenders Competition  

June  Hoteliers Ball   

July  Hotel Show - 2017  

July                              CSR & HR Development – 2nd intake  

August  AGM Preparations  

September  CHSGA – AGM - 2017  

October / November  National Hotel Management Conference  

2017 
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SPOTLIGHT 
 Dilan Bandara 



Mr. Dilan Bandara is a highly-motivated and 
results orientated senior manager with a very 
strong academic  background in the Hotels 
Sector in Sri Lanka. He is a proud product of 
SLITHM and a passionate training and 
development professional with vast 
experience not only in the field of training but 
also an expert in hotel pre-opening. As a 
SLITHM graduate specialized in 
accommodations operations and front office 
operations, he has been offered with a 
scholarship to go to Salzburg, Austria and 
studied Tourism Marketing and Travel Agency 
Management and completed a Diploma in 
Teacher Training as well. 
He has started his career as a Management 
Trainee at Hilton Colombo and upon 
completion of the program, chosen to be a 
training professional by taking up his first role 
as training manager for Hilton Colombo.  Mr. 
Bandara with his unquenchable quest to 
further his career in training and development, 
moves onto join another leading hospitality 
brand in the world; ‘Anantara Hotels Resorts 
and Spas’ after a couple of years stint with 
Hilton Colombo and ever since was with 
Anantara Hotels contributing in many ways for 

the growth of the brand by taking up various 
lead roles. He has initiated establishing the 
training and development function for 
Anantara Kalutara as the Cluster Training 
Manager for Anantara Sri Lanka and moved 
onto Anantara Resorts Tangalle as the Rooms 
Division Manager proving his capability in 
multiple disciplines. He currently serves as the 
Operations Manager at Anantara Resorts 
Tangalle.   
He has been recognized for his many 
achievements as a hotelier and for his 
contribution towards the growth of the 
industry in the recent past. He was awarded 
‘Spirit of Serendib Leisure’ in  2016 and was 
also a nominee of ‘Hemas Awards 2015/2016’. 
Mr. Bandara has also been awarded the Minor 
Award for Excellence – 2015 by William 
Heinecke.  
 
The Graduates’ Association of SLITHM is proud 
to be part of Mr. Dilan Banadara’s success 
story and we wish him good luck to continue 
to add value to the Hotels Sector in Sri Lanka.  

SPOTLIGHT 
 Dilan Bandara 



Let’s take the pride in ‘reintroducing’ the first batch of 
students who walked through the doors of  

Ceylon Hotel School 
 &  

School of  Tourism 

 at No 25,Galle Face Center Road,  

Colombo 3 



Graduates of 1969 
  
1. M.C. Daniels 
2. J. Wickramarchchi 
3. D. de Soysa 
4. C. Jayathilake 
5. A. S Ranasinghe 
6. D. Ellawela 
7. P. Dhanapala 
8. Desmond. L. C. Fernando 
9. Rohan Dias Abeysinghe 
10. Felix Bartholomeuz   
11. Rohan P. de. Jayasundara 
12. U. Gunasinghe 
13. D. Kariyawasam 
14. R. B. Wijesinghe 
15. N. A. P. de Silva 
16. Indrapala A. Munasinghe 
17. W. Weragoda 
18. Mahinda. Ratnayake  
19. Colvin Abeynaike 

Graduates of 1970 
  
1. P. M. Vithana 
2. U. C. Jayasinghe  
3. Vijitha Nugegoda 
4. S. K. Tambaiah 
5. A. Kadiragamalingam 
6. Malin Hapugoda  
7. R. Perera 
8. L. Perera 
9. U. Bandaranaike 
10. F. Fernando 
11. A. Fernando   
12. R. C. Samaranayake 
13. K. L. D. Perera 
14. N. Kumarage 
15. S. S. Seneviratne 
16. Christopher Weeratunge 

Graduates of 1971 
  
1. C Jayathilke 
2. A. Dissanayake 
3. R. Kalpage 
4. K. Somasundaram 
5. T. Wijesundara 
6. G. Wahalatantri 
7. C. Mathai 
8. R. Fernando 
9. V. Gunawardane 
10. W. S. Fernando 
11. L Wijekoon (Late) 
12. S. Vignaraj 
13. M. Fernando 
14. R. Nimalaratne 
15. Jayantha. Vellaithupillai 

Graduates of 1972 
  
1. T. R. Bollone (Late) 
2. R. Lionel Koralage 
3. Nirmo Tambapillai  
4. T. Hopman 
5. Beede Meloney 
6. K. Gomes 
7. P. K. Suriyage 
8. Palitha Wijemanna 
9. W. Perumal 
10. Tissa Weerasekara 
11. S. B. Wegodapola (Late) 
12. C. S. Manikam 
13. Viji Philips 
14. D. S. Dole  



Graduates of 1973 
  
1. I. Paul 
2. M. Bandara 
3. S. Wijeratne 
4. R. Taylor 
5. E.W.Nihal Perera (Late) 
6. D. H. Chandralal 
7. K. Indrakumar 
8. Lalith R. Tambaiah 
9. I. H. D.de Silva 
10. R. Welangoda 
11. P. S. Gunaratne 
12. S. Perera 
13. Dudly Jayasekara 
14. W. S. Dassanayake 
15. S. D. Pieris 
16. B. Delwala 
17. Kamal S. Hapuwatte(Late) 
18. Amaranath Mahawaduge 
19. N. Mahawaduge 
20. M. Karunatilake 
21. S. Kariyawasam 

Graduates of 1974 
  
1. Mahinda Nupearchchi(Late) 
2. M. Rodrigo 
3. U. Saibo 
4. W. D. T. Anton 
5. Chandana Jayawardane 
6. Sirimevan Kottegoda 
7. N. Bibile 
8. S. Wickramasinghe 
9. S. Manoharan 
10. P.Kumar Perera 
11. D. de Silva 
12. R, Udugampola 
13. Schani Weerasinghe 
14. C. Amarawardane 
15. C. Ponnadurai 
16. P. Punchihewa 
17. Patrick Taylor 
18. H. Seneviratne 
19.  Neil Maurice 
20. G. A. D. S. Perera 
21. M. Boyagoda 
22. T. Weeraratne 
23. P. Ranasinghe 
24. Sunil P. Dissanayake 
25. C. Issac 
26. K. Fernando 
27. Ajith Panditaratne 
28. C. Ranaweera 

 



Graduates of 1975 
  
1. R. T .de Mel 
2. R. R. Goonathilake 
3. Sumithra G. Gunasekara 
4. M. R. Ishaie 
5. T.R. Jabaseelan 
6. W.A.R.G Karunaratne 
7. S. Nimalaharan 
8. Ruwan S. Punchihewa 
9. Saman. P. Rajapakshe 
10. Bodhi. J. Ranasinghe (Late) 
11.  L. W. Senaratne 
12.  A. J. Seneviratne 
13.  K. H. Subasinghe 
14. Senaka. N. Tantirige 
15. S. R. B. Tennakoon 
16. W. P. P. Tissera 
17.  M.F.S. Wahab 
18.  S. K. Walaliyadde 
19. N. S. Wedande 
20. A. S. Wickramasinghe 
21.  Keerthi. Wickramasinghe 
22.  M. Wijesingha 
23.  W. R. K. M. Wimalaratne 

Graduates of 1976 
  
1. K. Abeywardane 
2. N. D. Amarasinghe 
3.  P.A.P.S. Ariyakumar 
4. A. L. Dissanayake 
5.  G. S. Eriyagama 
6.  H.G. Fernando 
7.  K. S. Asoka. Fernando 
8.  Manilal Gunasekara 
9. H. Ravindra. T. Hettiarchchi 
10. S. Jayawardane 
11. S. S. Kumar 
12. S. R. Liyanage 
13. A. Ravi Obeysekara 
14. Keheliya Rambukwella 
15. A. Walgamage 
16. Nihal. Weerasinghe 
17. A. Weerasooriya 
18. S. Wickramathilake 
19. Rohan Wijesooriya 
20. Roger L. S. Yu 
21. Jerome de Rose 
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NEW MEMBERS - 2016 / 2017  

Name Category  Name of the Organization Designation 

Mr. D. M. J. S. P. Dissanayake Licentiate Heritance Ahungalle Executive Food & Beverage 

Ms. A. L. Subashini P. Abeydeera Licentiate Nawaloka Hospitals PLC Assistant Housekeeper  

Ms. Tharangi Dharshi Peiris Licentiate Red Stone (Pvt) Ltd. Manager - PR & Promotions 

Mr. R. D. Nimal Priyantha Licentiate John Keells Hotels & Resorts Management Trainee (kitchen) 

Mr. M. Lakshitha Barana Salgado Licentiate Heritance Ahungalle Front Office Executive 

Mr. K. T. G. Asanka Sanjeewa Licentiate Earl's Regency Front Office Manager 

Mr. S.A. Nuwan Viraj Licentiate SLITHM - Colombo Asst. Lecturer 

Mr. H. H. K. Dinesh Dayananda Licentiate Turya Kalutara Kitchen Executive - Sous Chef 

Mr. P. G. Dinushka Licentiate The Thinnai Sous Chef - Act. Ex. Chef 

Mr. T. Dilan Maduranga Licentiate Princess Cruises - Australia F & B Buffet steward 

Mr. S. Nandula Chamith Licentiate Heritance Negombo F & B Supervisor 

Mr. S. A. N. Pradeep Kumara Associate Araliya Green Hills Resident Manager 

Mr. D. V. C. Rajapakshe Associate Araliya Green Hills Front Office Executive 

Mr. D. S. Chinthaka Waralathgama Associate Villa Ocean View Hotel F & B Manager 

Mr. U. G. A. M. Dilanka Abeywardhana Licentiate Cinnamon Hotel Management ltd Executive Training & Development 

Mr. S. D. A. G. D. S. Wijesinghe Licentiate Cinnamon Hotel Management ltd Executive Training & Development 

MEMBERSHIP UPGRADES  2016 / 2017  
 

Name Category  Name of the Organization Designation 

Mr. K. B. N. M. W. Samarasekara 
Associate to 
Licentiate 

Waters Edge Limited Executive Chef 

Mr. Janaka Lakshitha Amarasinghe LC to Member Sri Lankan Catering Duty Manager 

Mr. J. K. D. D. Jayaisnghe LC to Member Koggala Beach Hotel F & B Manager 

Mr. J. Chathuranga Madawala LC to Member Emirates Group F & B Manager 

Mrs. Neeliya Shamini Jayamanne 
Associate to 
Licentiate 

Crown Hotel - Australia Senior Supervisor - Housekeeping 

Mr. Chaminda Lakmal Edirisinghe LC to Member Madinat Jumaira - Dubai Junior Sous Chef 

Mr. Rohana Tissa Amukotuwa LC to Member Crest Heaven Community - Australia Chef 

Mr. D. V. B. Rajakaruna LC to Member Berjaya Hotel Colombo Asst. Director - Sales 

L. Sanajaya Wasantha LC to Member SLITHM - Koggala Asst. Lecturer 

Mr. M. K. Dickson Kumara 
Member 
 to   Fellow 

SLITHM - Colombo Senior Lecturer - Cluster Head 
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Tourism is set to be the second highest foreign 
exchange earner for Sri Lanka this year with 
expected earnings of US$ 3.5 billion with the 
number of arrivals topping 2.2 million. 

John Amaratunga, Minister of Tourism and 
Christian Religious Affairs, while addressing the 
launch of the Certified Hospitality Finance and 
Management Accountants (CHFMA) at the Sri 
Lanka Institute of Tourism and Hotel 
Management (SLITHM) auditorium in Colombo 
this week, indicated that the tourism industry is 
growing rapidly and expects to move from third 
place to second place in the foreign exchange 
earning slot by the end of 2016. 

The new course has been formulated jointly by 
the Institute of Certified Management 
Accountants of Sri Lanka (CMA) and SLITHM. 

Mr. Amaratunga predicted that the tourism 
industry is growing so fast that it would reach 
the expected targets ahead of schedule and to 
ensure this sustainability it is essential that the 
industry is equipped with competent 
professionals and thus the introduction of 
CHFMA is a timely initiative. 

 

Prof Lakshman R. Watawala, President, CMA in 
explaining the Hospitality Finance and 
Management Accountants Programme said that 
CMA, SLITHM, and the National Training 
Institute for the Hospitality Industry signed a 
MOU recognising the need for a professional 
qualification in Finance and Management 
Accounting for this industry and to jointly 
conduct the CHFMA programme. 

He said that this course will be conducted for all 
those currently employed in the hospitality 
industry at different levels in the financial 

accounting and cost and management 
accounting areas. It will provide an opportunity 
to obtain a professional qualification 
specialising in the hospitality industry to 
develop the knowledge and skills in the 
accounting field and progress in their career. 

• The course syllabus consists of four stages 
-Foundation, Certificate, Diploma and 
Professional, he pointed out and said that 
the membership requires completion of 
CHFMA examinations and a three year 
practical experience is required as per the 
practical training guide. 

• Rishad Bathiudeen, Minister of Industry 
and Trade, was also associated with the 
launch ceremony 

 

CMA Sri Lanka, SLITHM to conduct joint 
Professional Finance & Management 
Accounting Course for hospitality industry 

http://www.ft.lk/article/581588/CMA-Sri-Lanka--SLITHM-to-conduct--joint-Professional-Finance---Management-Accounting-Course-for-hospitality-industry
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Recently, Indian economy portrayed a boom 
demonstrating a growth in the rising middle class and 
disposable income of the Indian population. The 
trend emulated a growth in the Indian outbound 
travel market and further expected to grow from 
2016 to 2020. The UNWTO also predicts India will 
account for 50 million outbound tourists by 2020. 
According to the PATA Annual Tourism Monitor 2015, 
Early Edition, Indian arrivals in Asia Pacific region was 
growing at an extremely strong rate during the last 
five years. In the same period, South Asia recorded 
over 400 thousand arrivals from India. Renab 
Research values the outbound India travel market 
over $40 billion. This shows great potential to 
international hoteliers and tourism suppliers. 
 
Growth accounts to a number of factors of rising 
income levels and changing lifestyles and varieties of 
tourism offerings. It also accounts to policy and 
regulatory support by the Indian government. 
Additionally, the cost of international airfares, 
availability of affordable travel packages and the rise 
of low-cost carriers (LCCs) has influenced the 
behaviors of Indian travelers. Finally, the proliferation 
of internet has a significant impact on the travelers to 
plan and book trips their trips, while instilling 
confidence to go beyond the usual boundaries of 
travel. 
 
To further review the scenario, a close monitoring 
process retrieved the key contributions of the 
outbound travel market as: personal or official travel, 
luxury travel, VFR trip, sport tourism, business and 
MICE tourism, honeymoon and cruises. This triggered 

national tourism boards and many of the National 
Tourism Organization’s to gear-up and setup offices 
in India while others engaged through 
representations and embassies. 
Majority Indian travelers take Thailand, Singapore, 
United States, and Malaysia as top destinations, 
albeit a significant segment of the outbound market 
explore new destinations as Sri Lanka, Nepal, China, 
Japan and South Africa. Japan has strategized new 
measures to target Indian tourists to triple the 
number by 2020. Likewise, Indonesia, Philippines, 
Mauritius and Egypt have bolstered their tourism 
strategies. 
 
Who are Indian tourists? 
 
It is perhaps useful to think of ‘Indias’, rather than 
India. India is an incredibly diverse country in terms of 
language, religion, customs and behavior. Hindi is the 
largest single language but there are many others as 
Figure 1 shows 
 
 

POTENTIAL  OF INDIAN 
TRAVEL MARKET IN 
 SRI LANKA 

Sujeewa  Dissanayaka 
Director Operations- Apple Holidays 



Although Hinduism is the largest single religion with 
around 80 percent of the population, there is a sizeable 
Muslim minority (11% in 2013), with two percent each 
being Sikhs or Christi ans. Buddhists, Jews, Baha’is’, Jains 
and Zoroastrians are among the many others. Oft en these 
minorities are more concentrated in specific states (e.g. 
more Christians in the South of India). These religious 
differences have a profound impact on food, behavior and 
practice. 
 
One useful example is tea vs. coffee drinking. Although we 
think of India as a tea drinking country, coffee becomes 
more popular as one move to the south of the country 
which has had a longer period of engagement with the 
Arabian Gulf and other coffee cultures. 
 
Currently, most travel out from the major ports with good 
air international air connectivity such as Mumbai, Delhi, 
Bangalore and Hyderabad. Air access has also proved 
critical to driving traffic to specific destinations. In its 
review of the Indian market, OAG notes how much of the 
traffic now flows to and through the UAE (see Figure 2) 
with almost half of all seat capacity (47%) out of India 
flowing to the country. 
 
 
 
 
 
 
 
 
 
 
However, a strong wave of growth in consumption is 
coming from ‘Middle India’ -the 400 towns with 
populations between 100,000 and one million. As such, 
this may be an attractive source market to tap (especially 
if aligned with growth in air capacity) 
 
The VFR opportunity 
 
 VFR is sometimes dismissed as a less attractive segment 
for the tourism industry in Sri Lanka. This ignores its 
opportunity to ¬ higher repeat visitation, longer stays and 
a greater share of wallet for experiences if staying with 
family is important. This is particularly true for India. The 
Indian diaspora contains a high proportion of educated 
and entrepreneurial individuals. This is further enhanced 
by the education tourism sector Indians travel to countries 
such as the US, Canada, Australia and the UK, initially to 
study and then to settle. 
How do we make sure we give them an experience to 
talk about? 
In common with travellers from other emerging market 
countries, Indian travellers are very conscious of having 
earned their success and are increasingly recognizing their 
economic power. Recognizing their special needs, such as 
diet, is very important. They will be keen to try local food 
but they will also desire access to Indian food (especially 
during a long trip). 
Long commuting days means that Indians are used to 

dining later than many local or Western travellers so 
making sure that they have access to food later in the 
evening is important. 
 
Why Indians travel to Sri Lanka? 
Indians travel to Sri Lanka for various purposes, lately 
leisure market share has been significantly increasing due 
to continues promotions; Awareness of Ramayana related 
sites boost up recent tourists arrivals to island. 
 
What are the most preferred Destinations by Indians in 
Sri Lanka? 
 
Kandy, Nuwaraeliya & Bentota and Colombo 
 
What can we do better as hoteliers? 
 
first & foremost discrimination of Indian customers has to 
be stopped, recruit Hindi/Tamil speaking staff for front 
line, more awareness of authentic Indian cuisine, specially 
Jain meals as recently many travel from Gujarat, 90% of 
them require Jain meals. 
 
What are the best potential Indian markets for Sri Lanka? 
 
FIT market both leisure & cooperate,   eventually MICE 
market will also grow along with infrastructural 
developments as of now we don't have enough banquet 
space to host big events, apart from mentioned  
Destination weddings & film crews are new markets 
segments need more attention in going forward.  
 
In conclusion 
The Indian outbound market off ers many reasons to be 
excited. It is growing, multi -faceted and looking to engage 
with destinations and experiences. It also offers 
opportunities for dispersal relative to many other 
emerging markets. 
 
 
 



Industrial/Organizational 
Psychology  
for Highest Efficiency  

in Hospitality Business. 

As the world becomes more complex, the hospitality and tourism 
industry is continuously submitted to change and to the new global 
challenges, compelling the companies to adapt to this new accelerated 
and discontinuous environment. The traditional solutions, which 
granted success for a long time, are no longer suitable. New, 
innovative and effective ways of doing business are imperative. 
Organizations need new strategies, to face the unexpected changes, in 
addition to efficiency, to maintain successful routines. Further, 
organizations should be able to analyze and reflect upon their routines, 
in order to anticipate environmental changes and adapt by creating 
new products, services, or processes. Leaders, at different 
organizational levels, are responsible to influence change and foster 
innovation within their teams.  
Hospitality industry is a human intensive activity and business success 
in hotels is essentially depending on the employee commitment and 
continuous improvement. Management has, therefore, the 
responsibility of attracting, selecting, nurturing and sustaining talent 
within their teams. Talented people are more committed and 
therefore more capable of producing effective solutions to improve 
their work continuously. 
One of the most widely recognized fields of study that can help people 
centric industries such as hospitality industry to reach highest potential 
business efficiency is Industrial/Organizational Psychology.  
Industrial/Organizational Psychology is very important in the 
workplace for promoting productive worker attitudes and behaviours 
and for selecting and promoting workers in the most effective fashion. 
Psychology in the hospitality industry can play a major role in 
improving human relations and also in solving industrial disputes. 
Psychology also helps in explaining the differences in individuals 
relating to interests, aptitudes, specialties, intelligence etc. 
  
Industrial psychology is that branch of applied psychology that is 
concerned with efficient management of an industrial labour force and 
especially with problems encountered by workers in a mechanized 
environment. 
  
Industrial psychology is concerned with people's work-related values, 
attitudes and behaviours, and how these are influenced by the 
conditions in which they work. The term 'Industrial Psychology' is a 

combination of two words 'Industrial' and 'Psychology'. Industrial is 
that part of social life whose function is to provide civilized man with 
the material goals that his condition of life demand. Psychology is the 
science of behaviour in relation to environment. Thus, industrial 
psychology is the systematic study of the behaviour of the people at 
work. It studies how the social, industrial, economic, political and other 
factors affect the behaviour of the people at work.  
  
 
Industrial Psychology is a comparatively recent subfield of psychology. 
In fact, it did not become fully productive until about the late 1920’s. 
Before the late 1920’s many people had started to improve the place 
of work. Differential psychology, which became popular during the 
First World War, was initiated for improving the workplace. It focused 
on how individuals are different but was not very successful in helping 
with one’s job. The second idea was experimental psychology. This 
branch attempted to treat everyone as the same and tried to define 
laws in how individuals are similar. But it was also not successful. The 
third idea was scientific management. This was the idea that there is 
only “one best way” to perform a job. It was based on the fact that 
money is a motivator and left out the idea of job satisfaction. The last 
factor that helped Industrial Psychology become famous was the  



human relations movement. This particular movement wanted 
to keep individuals happy through motivation along with job 
satisfaction. Industrial psychology is now a subject of study in 
almost all universities.  
  
Industrial/organizational Psychology has four principal 
characteristics that are directly relevant to the hospitality 
industry; 
  
Systematic study 
Industrial psychology is the systematic study of human behaviour 
concerned with collecting the information regarding human 
behaviour at work. What are the different factors which affect 
the work of an individual either they are personal or related to 
working conditions. 
  
Research 
Industrial psychology is not concerned with administration. They 
are the part of the research. Whatever information gathered 
from the work should be implemented and the personnel 
administration is the application of such research. 
  
Functional/Applied 
It is concerned with the application of information about human 
behavior to the various problems of industrial human life.  
  
Human engineering 
It studies the varied methods of performing manual operations 
for the better utilization and the least waste of effort through 
human engineering. 
  
Industrial / Organizational Psychology can assist hospitality 
industry to improve efficiency in different ways.  
 
Scientific selection of hospitality workers: Industrial psychology 
offers a whole arrangement of tests such as systematic depth 
interviews and psychological tests of intelligence, aptitude, skills, 
abilities and interest the personnel characteristic etc. By these 
tests candidates are measured and properly selected and placed 
on the job. 
Proper division of work in the hospitality industry: One of the 
scopes of industrial psychology is the work should be properly 
divided according to the abilities, skills and aptitude of the 
workers so they may feel comfortable and satisfied. It may also 
lead to higher production. 
Minimizing the wastage of human efforts in the hospitality 
industry: Industrial psychology tries to minimize the wastage of 
human power. It studies psychological factors causing fatigue or 
accident and give feasible suggestions to prevent them. The 
techniques of motivation and morale are used for this purpose. 
Promoting labour welfare in the hospitality industry: It 
promotes the welfare of the labour by introducing adequate 
working environment through which job satisfaction, work 
efficiency increases and also state the provisions of higher 

incentives. 
Enhancement of human relations in the hospitality industry: 
Human relations are the relationships among individuals in an 
organization and the group behavior that emerge from their 
relations. Most of problems arise in the industries are connected 
to human relation. If workers feel ease with the surrounding, 
then automatically they get motivated and productivity will be 
higher. Industrial psychology has made significant contributions 
in framing the techniques of leadership, worker participation, 
communication etc. 
 
Developing industrial relations in the hospitality industry: 
Industrial psychology studies the attitude of the employer and 
employees. Individuals differ from each other’s in their thoughts, 
thinking, behaviour and other parameters. Therefore, different 
measures may be adopted in solving the problem relating to 
each individual like transfers, promotions, grievances, etc. This 
helps in developing industrial relationships among workers and 
management. 
 
Increase production in the hospitality industry: It helps in 
attaining the major objective of the organization which is to get 
the best output from the existing resources. The production is 
automatically increased if proper selection is made, the work will 
be properly distributed, accident prevention and safety 
measures suggested. This will improve and promote individual as 
well as industrial relations. 
Moreover, I/O psychology has seven key areas of application in 
the business of the hospitality industry that are crucial for 
business success: 
(1) Employee selection and testing. 
(2) Management human resource development. 
(3) Counseling. 
(4) Employee motivation. 
(5) Human engineering. 
(6) Marketing research. 
(7) Public relations research. 
  
Usage of I/O psychology expertise could be a wise business 
strategy in the fast growing hospitality industry in Sri Lanka to 
reach its highest business potential through correct leadership, 
engagement and motivation tactics.  
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